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About gemiusAdMonitor report

GEMIUS

gemiusAdMonitas a periodicalreportprepareddy Gemius Thesourceof dataaregemiusDirectEffe@nd AdOcearad server,

whicharetheleadingonlineadvertisemenmonitoringsystemsn the CEEegion

Thiswaveof gemiusAdMonitopresentsa rankingof the most popularforms of onlineadvertisingand clickthroughrate for

them
Whatcanbefoundinthisreport?

i AverageCTRandCTRoycountry

i AverageCTRoycountryandadvertisingype

i  CTRoycountryandadvertisingype

i Campaigrsharebycountryandadvertisingype

i Impressiorsharebycountryandadvertisingype

i Mostpopularadformattypesby country

i AverageCTRandCTRor mostpopularadformattypes
i Top5 mostpopularadformats

i AverageCTRandCTRor top 5 mostpopularadformats
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Average CTRand CTRby country
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GEMIUS

Average CTR by country and advertising type *
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GEMIUS

CTR by country and advertising type*
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Campaign share by country and advertising type* GEMIUS
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Impression share by country and advertising type* GEMIUS
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Most popular ad format types = Bulgaria I GEMIUS
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Most popular ad format types =+ Croatia I GEMIUS
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Most popular ad format types =+ Czech Republic I GEMIUS
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Most popular ad format types = Estonia I GEMIUS
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Most popular ad format types =+ Hungary I GEMIUS
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Most popular ad format types =+ Latvia I GEMIUS
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Most popular ad format types = Lithuania I GEMIUS
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Most popular ad format types =+ Poland I GEMIUS
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Most popular ad format types *+Romania I GEMIUS
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Most popular ad format types =+ Serbia I GEMIUS
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Most popular ad format types = Slovakia I GEMIUS
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Most popular ad format types = Slovenia I GEMIUS
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Top 5 most popular ad formats +campaign/impression share * Bulgaria
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Top 5 most popular ad formats *campaign/impression share = Croatia I GEMIUS
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Top 5 most popular ad formats +campaign/impression share

i crr GEMIUS
+ Czech Republic
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Top 5 most popular ad formats *campaign/impression share
+ Estonia
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Top 5 most popular ad formats = campaign/impression share *=Hungary LI GEMIUS
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Top 5 most popular ad formats +campaign/impression share = Latvia I GEMIUS
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Top 5 most popular ad formats *campaign/impression share = Lithuania I GEMIUS
0)
300x600 21%
0)
250x500 13%
0)
995x180 12%
300x250
18%
0)
0% 5% 10% 15% 20% 25%

m Campaign share m Impression share

SourcegemiusDirectEffetAdOcear2014 Q34 32



Top 5 most popular ad formats +campaign/impression share = Poland I GEMIUS
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Top 5 most popular ad formats +campaign/impression share £ Romania ¥
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Top 5 most popular ad formats +campaign/impression share = Serbia
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Top 5 most popular ad formats +campaign/impression share z Slovakia
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Top 5 most popular ad formats +campaign/impression share + Slovenia
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Top 5 most popular ad formats +campaign/impression share = Ukraine
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Top 5 most popular ad formats *average CTRCTR z Bulgaria I GEMIUS
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Top 5 most popular ad formats *average CTRCTR z Croatia
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Top 5 most popular ad formats +average CTRCTR = Czech Republic
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Top 5 most popular ad formats *average CTRCTR z Estonia I GEMIUS
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Top 5 most popular ad formats *average CTRCTR = Hungary I GEMIUS
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