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About gemiusAdMonitor report

gemiusAdMonitoris a periodicalreportpreparedbyGemius. Thesourceof dataaregemiusDirectEffectandAdOceanadserver,

whicharetheleadingonlineadvertisementmonitoringsystemsin theCEEregion.

This waveof gemiusAdMonitorpresentsa rankingof the most popularforms of onlineadvertisingandclick-throughrate for

them.

Whatcanbefoundin this report?

ỉ AverageCTRandCTRbycountry

ỉ AverageCTRbycountryandadvertisingtype

ỉ CTRbycountryandadvertisingtype

ỉ Campaignsharebycountryandadvertisingtype

ỉ Impressionsharebycountryandadvertisingtype

ỉ Mostpopularadformattypesbycountry

ỉ AverageCTRandCTRfor mostpopularadformattypes

ỉ Top5 mostpopularadformats

ỉ AverageCTRandCTRfor top5 mostpopularadformats
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Analyzed countries

Bulgaria Croatia Czech Rep. Hungary Latvia

Lithuania Poland Romania Serbia Slovakia Slovenia

Estonia
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Average CTRand CTRby country
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Average CTR by countryand advertising type *

(*)  advertisingtypes are defined in the methodology and definitions section of the report
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CTR by countryand advertising type *

(*)  advertisingtypes are defined in the methodology and definitions section of the report
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Campaign share by country and advertising type*

(*)  advertisingtypes are defined in the methodology and definitions section of the report
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Impression share by country and advertising type *

(*)  advertisingtypes are defined in the methodology and definitions section of the report
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Most popular ad format types ±Bulgaria
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Most popular ad format types ±Croatia
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Most popular ad format types ±Czech Republic
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Most popular ad format types ±Estonia
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Most popular ad format types ±Hungary
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Most popular ad format types ±Latvia
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Most popular ad format types ±Lithuania
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Most popular ad format types ±Poland
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Most popular ad format types ±Romania
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Most popular ad format types ±Serbia
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Most popular ad format types ±Slovakia

8
2

.1
0%

1
5

.6
8%

5
.9

4%

3
.4

6%

3
.3

3%

1
.0

5%

2
.6

8%

8
2

.9
9%

8
.7

5%

1
.9

7%

0
.6

0%

0
.0

4%

0
.2

0%

5
.4

5%

0,00%

0,50%

1,00%

1,50%

2,00%

2,50%

3,00%

3,50%

4,00%

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

Regular Banners Video Preroll Expand Article Interstitial Other Rich Media

Campaign share Impression share Average CTR CTR



24Source: gemiusDirectEffect/AdOcean2014 Q3-Q4

Most popular ad format types ±Slovenia
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Top 5 most popular ad formats ±campaign/impression share ±Bulgaria
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Top 5 most popular ad formats ±campaign/impression share ±Croatia
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Top 5 most popular ad formats ±campaign/impression share

±Czech Republic
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Top 5 most popular ad formats ±campaign/impression share

±Estonia
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Top 5 most popular ad formats ±campaign/impression share ±Hungary
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Top 5 most popular ad formats ±campaign/impression share ±Latvia
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Top 5 most popular ad formats ±campaign/impression share ±Lithuania

7%

18%

3%

5%

5%

8%

9%

12%

13%

21%

0% 5% 10% 15% 20% 25%

250x350

300x250

995x180

250x500

300x600

Campaign share Impression share



33Source: gemiusDirectEffect/AdOcean2014 Q3-Q4

Top 5 most popular ad formats ±campaign/impression share ±Poland
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Top 5 most popular ad formats ±campaign/impression share ±Romania 
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Top 5 most popular ad formats ±campaign/impression share ±Serbia
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Top 5 most popular ad formats ±campaign/impression share ±Slovakia
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Top 5 most popular ad formats ±campaign/impression share ±Slovenia
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Top 5 most popular ad formats ±campaign/impression share ±Ukraine
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Top 5 most popular ad formats ±average CTR/CTR ±Bulgaria
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Top 5 most popular ad formats ±average CTR/CTR ±Croatia
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Top 5 most popular ad formats ±average CTR/CTR ±Czech Republic
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Top 5 most popular ad formats ±average CTR/CTR ±Estonia
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Top 5 most popular ad formats ±average CTR/CTR ±Hungary

0.20%

0.15%

0.04%

0.07%

0.06%

0.29%

0.18%

0.09%

0.15%

0.14%

0,00% 0,05% 0,10% 0,15% 0,20% 0,25% 0,30% 0,35%

970x250

640x360

468x120

728x90

300x250

Average CTR CTR




